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Between Monday 10 December and 
Friday 14 December, 2012 Space2... 
Buy, a collaborative community 
entrepreneurship project between the 
Faculty of  Arts, Design and Social 
Sciences at Northumbria University, 
Eldon Garden Shopping Centre, and 
Newcastle YMCA, opened its doors 
to sell a range of  amazingly beautiful 
‘things’ created by staff  and students 
of  Northumbria University. The key 
objectives of  the project were to help 
regenerate the city centre of  Newcastle-
upon-Tyne and encourage greater levels 
of  entrepreneurship in the region.  

Participants were set an entrepreneurial 
challenge, where they had to create 
10 identical ‘things’, be it products or 
services, for an outlay of  no more than 
£20. The ‘things’ were then sold in the 
unique Space 2... Buy “pop up shop”. 
20% of  all profits made from the sale 
of  ‘things’ went to Newcastle YMCA 
with the rest of  the money going to the 
creator. Whoever makes the most profit 
wins a prize!

Space 2... Buy led by Andy Tennant, 

Senior Lecturer in Design and Paul 
Rodgers, Professor in Design Issues 
(founder members of  the Design 
Disruption Group), with Jeff  Hurst of  
Newcastle YMCA aimed to encourage 
entrepreneurship in the community 
and inspire unemployed youth to 
create their own opportunities through 
designing and making ‘things’. 

Andy Tennant said: “Everyone, everyday, 
everywhere, thinks of  new ways of  ‘doing’, 
be it products, services, systems or experiences 
– yet few find the time, energy, resources or 
support to help them realise their ideas. This 
initiative looks to establish a model that 
demonstrates how Northumbria University, 
its staff, students, graduates and facilities, can 
make a positive contribution to diverse regional 
communities helping to realise potential 
wherever it exists.”

Paul Rodgers added: “The North East 
and, in particular, Northumbria University 
has a long and proud history in producing 
some of  the finest creative talents in design 
and in the arts. Many of  these individuals 
rightly go on to great things all over the 
world. However, there is also an abundance 



of  creative talent here that deserves greater 
recognition that is not entirely located in 
traditional outlets. We hope that Space2... 
Buy will provide the perfect opportunity for 
many local designers and artists, hobbyists and 
entrepreneurs to showcase their products, make 
lots of  money and a lot of  new friends at the 
same time.”

The Space2... Buy “pop up shop” 
event was part of  a wider Space2... 
initiative, run by Newcastle YMCA 
who have been working with a range of  
businesses in Newcastle City Centre to 
help tackle the mounting crisis of  youth 
unemployment in the region. Space2... 
is a new centre for young people in 
Newgate Shopping Centre, where 
they can develop the skills that will 
enable them to become freethinking, 
independent adults equipped to work. 

In the Space2... Buy “pop up shop” 
you might find bottle openers, coasters, 
door knobs, fly swats, ashtrays, fridge 
magnets, kisses, shaving brushes, table 
clocks, mugs, teddy bears, games, lucky 
charms, picture frames, fruit bowls, 
key rings, door mats, corkscrews, 

puzzles, ornaments, poems, purses, 
hugs, brooches, cups and saucers, 
biscuits, spider catchers, dust pans and 
brushes, waste bins, socks, hats, bird 
boxes, gloves, wallets, egg timers, table 
lamps, coat racks, salt and pepper pots, 
toilet brushes, wall and desk calendars, 
stamps, wedges, bookends, windbreaks, 
cake stands, trays, vases, umbrella 
stands, money boxes, candelabras, 
mittens, wall lamps, magazine racks, 
cigar holders, pen holders, mug trees, 
watering cans, carafes, tablecloths, 
cutlery, toast racks, ice buckets, fortune 
telling, chopping boards, nutcrackers, 
trivets, jars, graters, mobile phone cases, 
ego massages, desk sets, wall clocks, 
mirrors, coat hooks, storage solutions, 
pouffes, cushions, candlesticks, floor 
lamps, stools, bath brushes, soapdishes, 
drying racks, bird feeders, placemats, 
torches, fish bowls, necklaces, whistles, 
pencil sharpeners, stencils, butter 
dishes, tea towels, scarves, sandals, 
mobiles, puppets, rulers, wellington 
boot racks, and many many more...

Happy shopping!









“The Space2... Buy Pop Up Shop came about following 
a Disruptive Design workshop at the Design School. It 
identified to the staff  team at the YMCA ways in which 
they could use their skills and creativity to improve the 
services we deliver and the business we run. The workshop 
gave them the confidence and motivation to think 
differently about their own work and turn small ideas into 
real beneficial change.

Through this process we have built a solid relationship 
with the staff  at the Design School and created a strong 
partnership. Although the partnership has a lot of  
mutual benefits I think the YMCA benefits the most, 



without access to the support of  the Design School team 
and their resources we wouldn’t have even begun this 
journey.

We have developed some exciting and challenging ideas 
that will build on the success of  this project, will provide 
new and exciting opportunities for young people from 
deprived communities in Newcastle who are disengaged 
from education and consider university and employment as
something that isn’t an option for them. They will also 
generate revenue to make our charity more sustainable.”

Jeff Hurst
Chief Executive
Newcastle YMCA









“The pop-up shop initiative was a great challenge and the 
perfect opportunity to turn a hobby into a sellable product. 
It has given me the push I needed to set up a small 
internet shop selling similar products in the future.”

Alana James
PhD Student
Northumbria University
Faculty of Arts, Design and Social Sciences







“Space 2... Buy was a great chance to reach a new and 
more varied audience and promote our belief  in recycling/ 
upcycling and turning something previously unloved into a 
novelty and fun item instead?!”

Martha Wannop
Design Administrator
Northumbria University
Faculty of Arts, Design and Social Sciences











“The Pop Up Shop was a fantastic opportunity to 
market test some of  the ideas generated by the YMCA 
team following the Disruptive Design workshop. It gave 
the team the chance to see just what can be achieved by 
thinking differently, accessing support from partners, using 
high quality materials and paying attention to detail.

It also provided the staff  team with the opportunity to 
develop new skills while working in the shop and to work 
with members of  the team they don’t normally work 
with.”

Sarah Warren
Operations Manager
Newcastle YMCA







“As a graduate of  Northumbria University School of  
Design it was great for me to see how other members of  
the team responded to the opportunity to bring design into 
our work, there are so many projects that we can do with 
our young people and design. Having a partnership and
the support of  the Design School will make the difference 
between us being successful or not, I don’t think we can do 
it on our own, not yet!”

Kerry Willshire
Youth Worker
Newcastle YMCA
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“Some of  the products the students made were amazing, 
mostly simple ideas that had clearly had a lot of  thought 
time effort and planning put into them.”

Roberta Davidson
Youth Project Manager
Newcastle YMCA











“To have an opportunity to develop a partnership with 
Northumbria University that will lead to sustainable
income and enable us to work with young people living
in disadvantaged communities is a perfect way to tackle 
some of  the issues and challenges the current economic 
climate is presenting us with.”

Maxine Stephenson
Finance Manager
Newcastle YMCA









“The quality of  the products was just like you would get 
from any retailer. To have access to that kind of  resource 
and support would be brilliant for our young people.”

Thomas Clemisson
Youth Worker
Newcastle YMCA







“There were ‘some bumps in the road’ securing the retail 
space and actually getting the shop open but with the
skills and experience of  the Northumbria University 
team, determination, hard work and some great team 
work from both organisations, we pulled it off!”

Pam Richardson
Administrator
Newcastle YMCA











“The Pop Up Shop was a great showcase for the Design 
School and an opportunity to test the design ingenuity 
of  the contributors. I’m convinced the event introduced 
a whole new audience to the work of  Northumbria 
University and Newcastle YMCA. The collaborative 
nature of  the project sparked ideas, discussions and 
relationships and, importantly, it really was fun to 
participate in. I can see the initiative growing and 
becoming an annual event.”

Mick Dixon
Designer
Newcastle



“It was really exciting and inspiring to be part of  
the Space2... Buy Pop Up Shop. It provided us with 
an excuse to have fun and explore various creative 
opportunities all for a good cause. The shop looked 
professional and inviting; and the seamless realisation 
from idea to reality of  the Pop Up Shop is down to the 
hard work put in by the project team.”

Dr Joyce Yee
Programme Leader for BA Interactive Media Design
Northumbria University
Faculty of Arts, Design and Social Sciences





A massive thank you to all the Space2... Buy participants: Joe Hardy, 
Louise Angus, Jenny MacCallum, Corinne Kirtland, Paul Atkinson, 
Martha Wannop, Joanna English, Anne Marie Kirkbride, Sam Tack, 
Hannah Singleton, Jeff Hurst, Sarah Warren, Roberta Davidson, 
Thomas Clemisson, Kerry Willshire, Maxine Stephenson, Pam 
Richardson, Simon Scott-Harden, Freddie Gibbons, Joan Johnston, 
Mark Green, Kwon Minjoo, Colin Wilson, Sadra Hosseini, Mike Finlay, 
Lizette Reitsma, Lizzie Unwin, Paul Rodgers, Lea Xandora, Alec Tear, 
Joyce Yee, Kath McKelvey, Daniel Hurst, Mick Dixon, Elaine Chew Yin 
Yang, Alana James, Jack Cousens, Jane Emery, Amelia-Jane Friend, 
Linzi Davison, Heather Robson, Linbo Wang, Katherine Suteja, Kim 
Joon Hyun, Andy Tennant, Ruth Silversides, Tracey Urwin, Paul 
Taylor, and anyone else we have inadvertently missed…
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“The pop-up shop gave me an excuse to explore and 
experiment with ideas in a commercial context. It also 
gave me an opportunity to indulge myself  by ‘making’ 
and creating. The really interesting part was repeating the 
same thing ten times and getting an idea of  how difficult 
that could be. Also, this limited amount of  products 
means that there is no stress attached or overheads to 
worry about, it allows you to be very ‘purist’ in your 
approach! The pop-up shop, as an initiative, seems to be 
a very popular phenomenon right now and allows for an 
injection of  exciting and interesting design to re-ignite the 
High Street. The creative possibilities are endless and if  it 
supports charities, all the better!”

Kath McKelvey
Reader in Visual Communication & Interactive Media
Northumbria University
Faculty of Arts, Design and Social Sciences







“The “Pop-Up-Shop” was a fantastic opportunity for 
new local designers to show what they can produce without 
the financial constrains found in today’s modern society. 
I sincerely hope that this initiative continues into the 
future.”

Simon Scott-Harden
Senior Lecturer in Industrial Design
Northumbria University
Faculty of Arts, Design and Social Sciences







“Space to sell offered me an opportunity to challenge 
myself  in terms of  designing on a budget and time frame. 
It gave me an insight into product design and manufacture 
for a public market in a business situation. The brief  was 
exciting and the rules on having a budget to create your 
items was really interesting and challenged me to think 
about how to create beautiful, desired objects applying 
creativity to everyday inexpensive materials. I think it was 
a great opportunity to get my designs into a shop and open 
to a public market as this is usually hard as a student 
and small designer. It also gave me confidence in my work 
and was good to get involved in a project that was outside 
my degree with other creative people.”

Amelia-Jane Friend
Fashion Design Student
Northumbria University
Faculty of Arts, Design and Social Sciences









“The Pop Up Shop was a great venue for us to showcase 
our product since we got overwhelming praise for our 
packaging and a lot of  support from the general public. 
We also received feedback from customers which will help 
us in the future to make our product even better.”

Sadra Hosseini
Product Design Technology Student
Northumbria University
Faculty of Engineering and Environment





“Eldon Garden Shopping Centre were 
delighted to work with Northumbria 
University on the ‘Space 2...Buy’ 
project by providing the use of  a vacant 
shop to create a Pop Up Shop in 
which, some designers could showcase 
their talent in the North East. Eldon 
Garden is an inspirational and elite 
retail destination which offers a unique 
mix of  independent and specialist 
retailers and the Pop Up Shop blended 
into the tenant mix perfectly with the 
surrounding designer and fashion-
focused stores synonymous with Eldon 
Garden. With unique products 

exhibited by the designers, the project 
was received with great interest from 
the Eldon Garden customers and the 
entrepreneurial challenge was of  benefit 
to both the designers and customers 
alike with a generous added benefit of  
20% of  the sale profits being donated 
to Newcastle YMCA. Everyone had a 
great time working on this project and 
we will certainly consider working with 
Northumbria University on similar 
projects in the future.”

Linzi Davison
Centre Management Assistant 
Eldon Garden Shopping Centre
Newcastle



“This initiative was a fantastic opportunity for 
Northumbria University and Newcastle YMCA to 
collaborate and share knowledge and creativity. The 
Pop Up Shop was certainly a catalyst for learning and 
innovation for our students and the wider community, 
and generated extremely high quality outcomes not only in 
terms of  the shop but also through stimulating creativity 
and innovation.”

Dr Heather Robson
Associate Dean for Region, Engagement and Partnerships
Northumbria University
Faculty of Arts, Design and Social Sciences







The Design Disruption Group is 
a small group of  design educators, 
researchers, practitioners, and 
students based within the Faculty 
of  Arts, Design and Social Sciences 
at Northumbria University whose 
collective objective is to bring about 
positive change via disruptive design 
acts. The Design Disruption Group 
was established by Paul Rodgers, Andy 
Tennant, Giovanni Innella and Freddie 
Yauner. However, projects are often 
undertaken with other collaborators, in 
small groups or independently.

In our manifesto, we proudly 
acknowledge that we don’t have all the 
answers – but we will find the people 
who do. We strongly advocate a process 

of  “physical sketching” – action first 
and then words. And finally, we state 
that nothing is ever really finished. 
In essence, we advocate a heteroclite 
attitude to the dominant one-size-
fits-all, Fordist assembly-line style of  
design, production and consumption.

Momentum is building… and we are 
starting to undertake more projects, 
events and workshops. If  you would 
like to receive more information on 
the Design Disruption Group and its 
activities please contact Paul Rodgers 
on paul.rodgers@northumbria.ac.uk 
or Andy Tennant on andy.tennant@
northumbria.ac.uk or visit http://
designdisruptiongroup.wordpress.com 
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